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Professionals, Entrepreneurs
and Community Volunteers Unite

“It’s

an interesting
experience,”
comments YPN
member James
Bortolus. “You kind of just have to
be here.” James is referring to the
buzzing room of 20- to 30-yearolds busy chatting and laughing
at a networking evening out at
the new Milestones in Markham.
“Honestly, these get bigger every
time. Soon we’ll need a whole
bar,” James laughs.
YPN stands for the Young
Professionals Network, a
Markham Board of Trade group that offers
networking events to members under forty.
James explains that while they only meet once
a quarter, people mingle like they’ve known
each other for ages.
This particular event brought in a guest
speaker, Peter Lau, who spent 15 minutes
showing off 3D printed creations and
chatting about the challenges of building a

makerspace. Other recent
events have included rock
climbing and simulated
golf and been hosted by
Seneca College or at local
restaurants like Jakes on
Main and Kelsey’s.
“The biggest thing we
strive for is to get different
kinds of professionals
out here,” YPN Chair
Bill Hutton explains.

Primarily, YPN finds its attendees fall into
three categories: young entrepreneurs – the
people who are starting or own their own
businesses; young professionals – the people
who work at a company, large or small, and
love what they do; and young community
volunteers – the people who are extremely
involved in the Markham community. “And
when we bring them all together … well, you
see what happens!” says James.
Bill Hutton also mentions that for young
professionals, these events aren’t just about
networking and having fun. They’re also
opportunities to discuss with your own peers
the advantages as well as the difficulties of
starting off in the business world. “Let’s say
someone is encountering a challenge at work
and they want a place to share experiences:
This is the place to do that.”
Costs to attend YPN events are based
on venue. YPN is easiest to reach through
Facebook (facebook.com/MBTYPN ), or if
you’d like to join their email list, just send
them an email at ypn@markhamboard.com.

Nominate a Coworker, Employer, or
Friend for This Year’s ASPIRE Awards

Y

PN’s third annual ASPIRE Awards celebration will take place later this year, where three
young professionals will be honoured. YPN needs your nomination from Markham’s business
community. The group is interested in individuals under forty who are achieving great things
professionally and are involved in the community.
This person can be a recent graduate, an entrepreneur, a
small business employee, or someone thriving in a corporate
environment. The goal of the ASPIRE Awards is to recognize
young professionals excelling in the community, but also to
inspire the next generation of business leaders.
If you’re an employer or community member who knows of
a great ASPIRE Awards candidate, email your nomination to
Calvin at ccheung@markhamboard.com.
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MEET THE MAN BEHIND

DOWNTOWN

MARKHAM
J

ust a few weekends ago, Rudy Bratty
found himself turned away from a
condo presentation centre. The place
was packed. “I’m sorry, sir, there’s no spot
to park,” an apologetic attendant explained.
But Bratty wasn’t the least bit frustrated. “I
can’t tell you how happy you make me feel
to say that,” he said, before driving off again.
There’s a good reason that Bratty was
delighted rather than miffed: the condo
presentation centre was showcasing
residential options in Downtown Markham,
a project being developed by the Remington
Group, of which Bratty is chairman and
CEO. He couldn’t get in because so many
other people were thinking of buying
in. “There’s been a fantastic response so
far,” he tells me during a recent telephone
conversation. “They sold quite a few just
that weekend.”
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“If I had to attribute our success to one thing,
it would probably be buying land the right way,
at the right time. You make more money in land,
in my opinion, than in any other place in real
estate, if you buy it right and develop it right.”
It’s not surprising that Downtown
Markham is inspiring a whole lot of interest.
The $4 billion, 243-acre project near Warden
Avenue and Highway 407 is the most
ambitious mixed-use development in
Canada. Scheduled for completion in 2025,
it will boast 2 million square feet of retail
and dining space, between 7,000 and 8,000
residential units in condo towers and

York Condos, upcoming Downtown Markham project.
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By Sarah Sweet

townhouses, 3.4 million square feet of office
space—insurance provider Aviva is one of
the companies that has already signed on—
and a new campus for York University.
Those who live and work there will
have access to a wide range of amenities
and features: transit, art installations,
restaurants, a hotel, a movie theatre, and
green spaces galore. And they won’t have
to sacrifice conscience for convenience—
Downtown Markham will end up being the
largest group of LEED-certified buildings
on the continent, which means it’s greenminded and sustainably designed.
Downtown Markham is just the latest
chapter in Bratty’s involvement with the
city. In the 1970s, when most development
was occurring in places such as North York,
Scarborough, and Etobicoke, Bratty saw the
potential in local land. “We had the foresight
to see what could happen in an area that you
needed time to develop,” Bratty explains.
And just as he’d thought, when the YorkDurham sewer began servicing his land
parcels, their value increased considerably.
He acquired additional land in Markham
and in other growing municipalities,
including Mississauga and Vaughan (where
Remington is headquartered)—and his
company grew as well. “If I had to attribute
our success to one thing, it would probably

“I WAS REALLY
IN MY HEART
OF HEARTS A
BUSINESSMAN,
A DEVELOPER,
A BUILDER.”
Rudy Bratty, chairman and CEO of Remington Group
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Downtown Markham master plan

be buying land the right way, at the right
time. You make more money in land, in
my opinion, than in any other place in real
estate, if you buy it right and develop it
right.” It’s no stretch to call the man a
real-estate mogul.
At the end of the 1980s, with land
prices climbing, the company turned its
attention to constructing houses. Although
it represented a new direction for the firm,
it was not unfamiliar ground for Bratty.
His father, Donato, an Italian immigrant,
established a business that built two or three
houses each year, and, remembers Bratty,
“I would work from the day I could walk.”
His father took him to the building site
every Saturday, and even as a youngster,
Bratty would pitch in, bringing water to

admits. But his father had other ideas:
having received little formal education
himself, he was determined that his son go
to university. “I got a B.A. as quickly as I
could,” Bratty says. He then returned to his
father and announced, “All right, now I got
a B.A. You’re gonna be happy, because I’m
educated. Now let me keep on developing
and building.”
But a B.A. was not quite enough to satisfy
Donato Bratty, and so his son headed off to
Osgoode Law School. After he graduated
in 1957, he and a partner founded their
own firm, which flourished as a new
generation of Italian immigrants looked for
representation and advice from within the
Italian-Canadian community. He stresses
that he’s grateful for his father’s advice and

“The greatest thing I have is family—it’s not money,
it’s family. We meet every night, here at the office.
The last meeting is always a meeting with the sons.”
the workers. “I had a great affection for
building homes,” Bratty says, “seeing what
my dad was doing, and then wanting to do
it myself.”
Which is why when he was just 17, he
and two other teenagers put together $3,000
each, bought six lots from what was then
the Township of North York, and proceeded
to build six houses. Although they couldn’t
manage the plumbing and electrical aspects
of the project, they took care of virtually
everything else: “We did the bricklaying
and the carpentry work, and we even put
the shingles on ourselves.”
The three ended up making a healthy
profit, and Bratty was pretty sure he had
it made. “I was on top of the world,” he

8
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direction and has “absolutely no regrets,”
but says, “I was really in my heart of hearts a
businessman, a developer, a builder.”
When Remington set its sights on homebuilding in the late ’80s, the focus was on
single-family homes. “The concept of a
condo was not even in anybody’s mind at
that time,” says Bratty. “A driveway, a garage, a front yard, and a backyard were very
important.” At first, that’s what he envisioned
for the Downtown Markham site: a neighbourhood centred on detached houses.
But in the mid-’90s, Don Cousens, then
mayor of Markham, suggested the company
consider a different approach. He and other
members of city council were interested
in picking up on a trend gaining traction

in parts of the United States, which saw
suburban developments engineered to
function like urban downtowns thanks to
a combination of commercial, residential,
and cultural spaces and an emphasis
on walkability. Remington also became
fired up by the vision, and Bratty now
counts bringing it to life as his proudest
professional achievement in Markham. “It’s
a very fine project that I have to take some
credit for,” he says with a chuckle, “but I
also say the City of Markham did a great job
in how they wanted it developed.”
Bratty sees a bright future for Downtown
Markham, and he’s just as optimistic about
what lies ahead for the Remington Group.
That’s because he knows the company is in
good hands: his four sons—Matthew, Chris,
Mark, and Michael—all have critical roles
within the organization. And Bratty Sr.
couldn’t be happier about that. “The greatest
thing I have is family—it’s not money, it’s
family. We meet every night, here at the
office. The last meeting is always a meeting
with the sons. They come over every
Sunday with their kids—I’ve got eighteen
grandkids—and they’re there every Sunday
and every holiday at my house.”
As the interview draws to a close, I
warn Mr. Bratty that I’m about to ask him
a question that he’s almost certainly sick
of hearing. “I’m never sick of hearing
anything—don’t say that,” he immediately
reassures me. So I forge ahead: He’s 83 years
old. He’s been working since he could walk.
His company’s future seems secure and
promising. Is he ever planning to retire?
“Oh, yeah, I’m sick of hearing that,” he
quips. “And the answer is no. I do not intend
to retire, because I enjoy what I’m doing so
much… As long as my mind keeps working
and my body keeps walking, then I’ll keep
on working.”

TECH GADGETS

to Pair with Your
Smart Devices

Servicing all
your accounting
and tax needs

By Daniella Postavsky

It’s

• Bookkeeping Services

easy to get overwhelmed by the number of gadgets
popping up everywhere. But the following items promise
to resolve your stress: they pair nicely with your existing
smart devices and are guaranteed to make your life easier.

• Income Tax Preparation
& Planning
• HST/GST

Komfy Switch with Camera
The Komfy Switch from D-Link does a lot
more than turn your lights on and off: its air
quality and movement sensor can trigger a
camera and send footage or warnings directly
to your phone. It’ll let you keep an eye on
your home from anywhere.
www.dlink.com

• Payroll Services
• Manual or Computerized

Tel: 905-471-7979
Email: info@jpaccountingtax.com
www.jpaccountingtax.com
114 Anderson Avenue, Suite 7C, Markham, ON L6E 1A5

Amazon Echo
The Amazon Echo is a no-brainer: easy to set up and
run by a voice-controlled user interface à la Siri, the
speaker makes a sleek addition to the audio universe.
Use the speaker to listen to audiobooks, radio, and
podcasts, and use the controller (named Alexa) to give
you information about the weather or to find songs
you’d like to play.
www.amazon.com

Bluetooth Multi-Device Keyboard K480
For anyone bemoaning the plethora of screens that we are now forced
to own, this multi-device keyboard from Logitech will make your life
much easier. The keyboard works with any smart device you own,
meaning you’ll never have to worry about lugging your laptop around or
using imperfect screen keyboards again. Best of all, it rings in at a very
affordable CAD 69.99.
www.logitech.com

Open House
Dates:
Sat., April 23
Sat., June 11
11:00 a.m. to
3:00 p.m.

• Montessori Pre-School
• Private Elementary School
• Private High School
• After School Courses
• Competitive Sports
• Summer Camp Programs
Visit TCMPS.com
for more information!

An International
Baccalaureate
(IB) Candidate
School
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WHAT’S HOT IN EMPLOYMENT LAW

PART II:

Accommodation and
Workplace Safety
By Kathryn Willms

On

January 1, 2016, a day when
many crawled out of bed,
vowing a fresh start, Ontario
employers were waking up to
a fresh set of Accessibility for Ontarians
with Disabilities Act (AODA) regulations.
These regulations define the requirements
for training employees on the Human
Rights Code related to disability, and
providing the public with, and notifying
them of, accessible formats and
communication supports. This legislation
speaks to a larger trend: not only are
people’s rights being supported by
legislation like the AODA, but employees
are more informed about and comfortable
exercising those rights. This provides some
unique challenges for employers seeking to
balance the bottom line with good
stewardship of their employees.
One challenge is accommodation.
Accommodation simply means that
employers cannot discriminate against
individuals (there are 15 protected grounds
under human rights law: race, sex, age,
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disability, family circumstance, etc.). “Well,
of course they can’t,” said everybody
everywhere, but the implications of this are
myriad. It means that employees can tell
their employers that they have a medical
condition, or childcare challenges, or an
aging parent in distress, and the onus is on
the employer to help them to continue to
do their job. Our Markham lawyers say
that, with aging workforces made up,
increasingly, of employees who are
straddling responsibilities between
children and parents and who are more
open about their own illnesses and their
right to accommodation, businesses must
know their responsibilities.
“No one wants to run afoul of the Human
Rights Code,” says Sarah Kauder of Minken
Employment Lawyers. “But employers have
businesses to run. It’s about finding that
happy medium, where they can fulfill their
obligations while running things efficiently.”
Accommodation changes depending on
the employee’s circumstances, the nature of
the request, and the type of business.

“Employers have
businesses to run. It’s
about finding that happy
medium, where they can
fulfill their obligations
while running things
efficiently.”

In this second article of a two-part series, we enlist Markham law firms that specialize in employment law
to break down emerging trends and new legislation that employers can’t afford to ignore. To read the
first part of this series, on employment agreements and workplace policies, visit markhamvoice.com.

Kauder relates a case involving a client
with sleep apnea who received a warning
letter after falling asleep in a meeting. This
spurred the worker to tell his employer
about his condition in order to develop a
strategy, such as flexible hours, to
accommodate it. In another case, an
employee caring for an elderly parent was
refused the right to work from home, and a
human rights tribunal determined that the
employer knew the stress the employee
was under and should have done more.
What employers might be surprised to
realize is that sometimes their
responsibilities extend beyond granting
accommodation requests; sometimes it’s
their job to trigger the conversation, says
Laura Williams of Williams HR Law, and
she says that it comes into play most often
in one of the most challenging topics in
employment law – accommodating mental
health in the workplace.
“It’s a very difficult issue,” Williams
says. “We’ve had cases where an employee

What employers might
be surprised to realize
is that sometimes
their responsibilities
extend beyond granting
accommodation requests.
has had a length of service with an
employer, and all of a sudden they’re
acting very agitated or they’re very
withdrawn, their behaviours are erratic,
and particularly if they are working in a
safety-sensitive environment, the employer
may have the obligation to trigger the
accommodation process.”
The question of employee responsibility
made headlines in 2015 after it became

clear that authorities were aware that the
Germanwings co-pilot who crashed in the
French Alps had previously experienced
mental illness, although he had been
cleared to fly. The reality is 20 percent of
Canadians experience a mental illness in
their lifetime, which means that employers
of all types and sizes must grapple with
this debate about responsibility,
identification, and accommodation for
mental illness every day.
Our employment law experts identify
three key takeaways for employers relating
to accommodation. The first is that
employers only have a duty to
accommodate up until a certain point,
which means that an employee cannot
single-handedly dictate what their
accommodation will look like.
“The courts have said accommodation
doesn’t have to be perfect,” says Kauder,
“it has to be reasonable.”
And it cannot be so extreme that it
affects the viability of the business; for

905.205.0496 | info@williamshrlaw.com | www.williamshrlaw.com
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“Accommodation should
require hardship,”
says Ron Minken of
Minken Employment
Lawyers. “But not
undue hardship.”
example, a home business does not need to
install an elevator to accommodate an
employee in a wheelchair.
“Accommodation should require
hardship,” says Ron Minken of Minken
Employment Lawyers. “But not undue
hardship.”
Secondly, when it comes to
accommodation, one size definitely doesn’t
fit all.
“It’s important to get legal advice,” says
Kauder. “As lawyers, we can help get you
out of a bind, but it’s better if you have us
guiding you from the beginning.”
Finally, there are ways to be proactive
around accommodation.
“You can make your life easier by
developing effective workplace policies,”
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says Williams. For example, if you already
have a flextime schedule, make employees
aware of it, so you do not need to reinvent
the wheel each time an employee requires
flexible hours.
“And a policy can address the
information an employer requires when
there is an accommodation request,”
Williams points out.
Policies are also critical to manage
another increasingly challenging issue
for employers: dealing with harassment
in the workplace.
“Harassment and bullying are
behaviours that employers should never
tolerate,” says Williams. “These issues have
become increasingly problematic in the age
of social media.”
Minken, whose firm spearheaded Bill
168 training for businesses and lawyers
in the region of York, says that “the
purpose of that legislation was to protect
employees from violence and harassment
in the workplace.” Bill 168 dictates
that companies must assess and control
workplace risks, and create policies
around harassment and violence which
are reviewed annually, as well as have
programs to implement the policies, such
as a reporting structure and action plan. It

also requires employers to act if they are
aware of domestic violence that might
harm an employee, and it allows
employees to refuse to work if they feel in
danger of violent behaviour. So far, our
experts say they’ve seen Bill 168 invoked in
cases of wrongful termination, where
employers argue that the employee was a
threat in the workplace. Of course our
lawyers have also seen employees argue
that the performance management taken
prior to their termination constituted
harassment. What’s the takeaway from
this? There’s no uncontested ground in
employment law, so thank goodness for
our friendly Markham lawyers.

“Harassment and
bullying are behaviours
that employers should
never tolerate,” says
Williams. “These issues
have become increasingly
problematic in the age
of social media.”

Is Facebook
the Platform for You?
By Daniella Postavsky

F

acebook is the most popular
social media platform. It
currently has over 1.59 billion
monthly active users.1 At this
point, the expectation is that every business
has an active Facebook page with which
customers can interact. A business without
one risks hurting its reputation by seeming
inexperienced online.

But given that the platform places heavy
filters on anything you post, with the
typical unpaid post reaching only 16% of
your followers, it’s important to take a look
at the facts before jumping aboard the
Facebook train.
While it does have a huge share of the
market, younger demographics are spending
less and less time on the platform, preferring

trendier apps like Vine or Snapchat. Ask
yourself who you want to reach and what
kind of content you want to share. If your
audience is made up of mostly 15- to 25-yearolds, you may want to consider using
something other than Facebook.
If you do decide to jump on the train, a
little research and good planning can help
you make Facebook work for you.

IMAGINE BEING A MEMBER OF
A PRIVATE GOLF CLUB LIKE
MEADOWBROOK.

1) Statista, “Number of monthly active Facebook users worldwide as of 4th
quarter 2015 (in millions)”: http://www.statista.com/statistics/264810/
number-of-monthly-active-facebook-users-worldwide/
2) “7 powerful Facebook statistics you should know about” by Belle Beth
Cooper (Dec 2, 2015): http://www.fastcompany.com/3022301/worksmart/7-powerful-facebook-statistics-you-should-know-about
3) “Post, Pin & Tweet: The Best Time to Outreach” by SurePayroll (Apr 29):
http://blog.surepayroll.com/post-pin-tweet-best-time-to-outreach/
4) “Demographics of Key Social Networking Platforms” by Maeve Duggan,
Nicole B. Ellison, Cliff Lampe, Amanda Lenhart, and Mary Madden
(Jan 9, 2015): http://www.pewinternet.org/2015/01/09/demographicsof-key-social-networking-platforms-2/

NOW IMAGINE DOING IT
FOR ONLY $42.50 A MONTH.

Meadowbrook Golf Club Warden Ave & Stouffville Sideroad, Markham, Ontario.
www.meadowbrookgolf.net 905-887-5801
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Who says you can’t mix
business with pleasure?



Canada’s Premier
P R I V AT E F A M I LY G O L F C L U B

F OR MEMB ERSHIP INFORM A TI O N PLEA SE C ON TA C T U S
G RA N ITE G O LF CLUB
2699 York Durham Road 30, Stouffville, Ontario, L4A 7X4

M EM BERS H I P INFORMAT ION
membership@granitegolfclub.ca | 905-642-4416, ext. 2505

granitegolfclub.ca
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Tee Up for Golf!
S

pring is in the air, which means you can finally start looking
forward to your next 18 holes. Markham is not short on options,
either. With ten Markham Board of Trade–member golf clubs,
you should have no problem finding a course close to home
that’s just right for you.
Whether you’re looking to join a golf club, plan a corporate event,
or just hit the greens, it’s important to do your research. Don’t do it all
by phone or computer. Visit each club, meet the staff, and speak with
others who have played or attended events there. And consider these
factors to make sure it’s the right fit:
• Price: Are the rates or membership fees reasonable for the
services offered and the quality of the course?
• Course difficulty: What is the length of the course? What par is
it? Is it a good fit for your skill level?
• Conditions/Upkeep: How well do the aesthetics of the course
and clubhouse measure up to other courses? What is the club
doing to maintain and improve the quality of their grounds?
• Perks: Does the club provide rentals and golf carts? If you’re
considering membership, what are the regulations for
bringing guests to the club? Are there special offers for hosting
tournaments, banquets, or cocktail parties?
• Demographics: Will you fit in? Is this a place where you’ll not
only want to swing a golf club, but also enjoy a meal or cold
drink with other golfers?

Angus Glen Golf Club

10080 Kennedy Rd, Markham L6C 1N9
905-887-0090 (for tee times: 905-887-5157) • angusglen.com
A public golf course known internationally for hosting PGA tour events on
its championship courses.

Cedar Brae Golf Club

55 Mac Frost Way, Scarborough M1X 1N6
416-293-4161 • cedarbraegolf.com
Exceptional golf, three exquisite meeting rooms accompanied by culinary
delights, and unsurpassed member services.

Cresthaven Golf Club Inc.

7892 McCowan Rd, Markham L3P 3J3
905-477-2756 • cresthavengolf.ca
18 hole par 3, putting green, chipping area, and snack bar.

Granite Golf Club

2699 Durham Rd 30, Stouffville L4A 7X4
905-642-4416 • granitegolfclub.ca
A gender-neutral and family-oriented exclusive private golf club offering
the finest facilities and member services.

Meadowbrook Golf Club

11939 Warden Ave, Gormley L0H 1G0
905-887-5801 • meadowbrookgolf.net
A private golf club featuring a championship 18 hole course, an executive
par 3 course, superb practice facilities and a comfortable clubhouse.

Mill Run Golf Club

RR#1 269 Durham Rd 8, Uxbridge L9P 1R1
905-852-6212 • golfmillrun.com
45 hole golf course specializing in golf, tournaments, weddings, and
special events. A year-round facility!

Remington Parkview Golf and Country Club

6400 Steeles Ave E, Markham L3S 3J5
416-293-2833 • remingtonparkview.com
Two 18 hole golf courses and a 200-seat banquet facility, open year-round.

Sleepy Hollow Country Club

13242 Tenth Line, Stouffville, ON L4A 7X4
905-640-2426 • www.sleepyhollowgolf.on.ca
A private golf club with a full banquet facility for outside events.

Station Creek Golf Club

12657 Woodbine Ave, PO Box 489, Gormley L0H 1G0
905-888-1219 • stationcreek.clublink.ca
A Clublink-owned private golf club with banquet and catering facilities.

Swing Park Indoor Golf

226 Esna Park Dr, Unit 1, Markham L3R 1H3
905-604-9336 • swingpark.com
The most advanced simulators with the latest technology. Enjoy golf
365 days all year round.

York Downs Golf & Country Club

4134 16th Ave, Markham L3R 0P1
905-477-3105 • yorkdowns.com
A private club for the enjoyment of its members and guests, featuring
27 holes of golf and superb social and dining facilities.

For Membership Information
Contact Andrew Morris
andrew@cedarbraegolf.com
416.293.4161 Ext 26
www.cedarbraegolf.com

Made in Markham

Ashgrove Spa

Ashgrove Spa and
5-Star Spas Put Quality First
By Samantha Sim

If

you had told Marika Pelyvas, owner
and founder of Markham’s Ashgrove
Spa, that her business would still be
serving her community and given
five-star status twenty years after opening its
doors, she wouldn’t have believed you.
At 30 years old, Pelyvas and her young
son immigrated to Toronto from Hungary.
With limited English language skills and the
pressure to find work mounting, she yearned
for something familiar. Back in Hungary,
Pelyvas specialized in skincare, and this
knowledge landed her a position at Markham
spa New Wave Hair & Beauty Fashion. The
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owner, Marie Anderson, would become her
mentor. After five years there, Pelyvas was
itching for something new. Small business
ownership runs in her family, and she decided
it was her time to take the plunge.
“At the time I started Ashgrove [Spa], I
didn’t even have a proper business plan. It
was a huge gamble, and there was no vision
that the spa would become the success it is
today,” she says.
The biggest challenge Ashgrove has had
to overcome is differentiating itself in an
industry crowded with players big and small.
To do this, Pelyvas and her team regularly

update their knowledge of new treatments
and procedures. When new laser hair removal
machines, which measure a client’s pigment
level to prevent burning or discomfort, came
on the market, Pelyvas saw an opportunity and
upgraded. This refusal to be complacent is one
of the reasons she believes Ashgrove has not
only survived but thrived.

“The secret is to not lose your core values,” she says. “I’ve always
valued tradition and innovation. You think the two would conflict with
each other, but we’ve been able to incorporate both into the spa. Clients
feel a bit of Old Europe in our services’ personal touches and details
while they receive treatment using the best machines and products.”
So when 5-Star Spas, a Canadian independent non-profit
organization that inspects spas and awards accreditation, told Pelyvas
she had been recommended for an inspection, she jumped at the
opportunity. Spas awarded five-star status include such well-known
organizations as The Old Mill Inn and Spa and the Hockley Valley
Resort Spa.
The province of Ontario and its municipalities have guidelines and
rules governing spa operations. According to York Region’s public
health website, spas fall under “personal services settings,” which are
inspected at least once per year. Re-inspections are conducted if a prior
visit revealed unsanitary conditions or a complaint is made. However,
5-Star Spas registrar and inspector Liz Conway says these regulations
don’t go far enough.
“5-Star Spas was started because we saw a need in the industry
for an association of like-minded owners that could set a standard for
service and cleanliness,” she says. “There are many spas in the GTA
that aren’t concerned enough with quality, and current spa health
inspections aren’t stringent enough.”

“Clients feel a bit of Old Europe in our
services’ personal touches and details
while they receive treatment using the
best machines and products.”
Before the organization can do an inspection, a candidate
must be nominated. Ashgrove Spa was nominated by Pelyvas’s
industry colleagues at The Old Mill Inn and Spa and Guinot Paris,
an international supplier of beauty products and treatments. The
inspection consists of two parts: experiential and technical. The first site
visit involves an inspector experiencing a minimum of two treatments.
Next is the technical audit, where the spa’s sanitation protocols,
staff certifications and training, and overall facilities are evaluated.
Inspectors are usually industry experts (and include two former
national magazine editors from Chatelaine and Canadian Living), and
site visits are random.
Once a spa is recognized by 5-Star Spas, it is subject to random
inspections every so often.
“European estheticians undergo stringent training,” says Conway.
“That’s one of the reasons we liked Marika, because her spa staff had
thorough sanitary protocols and excellent service.”
For Pelyvas, having five-star status means more than just a new
avenue for advertising. It’s her way of ensuring the industry continues
working towards offering the best service for clients.
“Being part of 5-Star Spas means I belong to a group of people who
share the same values in this industry,” she says. “As one spa owner,
I don’t feel that I have much power. But this group is a way to help
consumers make more informed decisions when they choose a spa.”

PATENTS, TRADEMARKS, DESIGNS

www.elan-ip.com ip@elan-ip.com
905.597.8282
210-8500 Leslie Street, Markham, ON L3T 7M8

Join us for one of our future Lunch & Learns or IP Cocktail Hours. Sign up
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BUSINESS READING RECOMMENDATIONS:

THINKING AHEAD
FOR YOUR BUSINESS
Make Change Work for You:
10 Ways to Future-Proof Yourself,
Fearlessly Innovate, and Succeed
Despite Uncertainty
by Scott Steinberg
Finding the courage to embrace change and
take chances is the only way to succeed.
Business, culture, and competitive landscapes
have fundamentally changed, but basic
principles and best practices for succeeding and future-proofing
yourself and your organization haven’t. Reignite your career, rekindle
creativity, and fearlessly innovate with this
mix of compelling stories, research, and case studies. Learn to
focus, engage, assess, and react, so you can respond to challenges
with agility.

The Worst-Case Scenario Business
Survival Guide:
How to Survive the Recession, Handle
Layoffs, Raise Emergency Cash,
Thwart an Employee Coup, and Avoid
Other Potential Disasters
by David Borgenicht & Mark Joyner
From finance and marketing to strategy and HR,
find solutions for the most dangerous situations your business could
ever encounter. With expert advice and step-by-step info, learn how to
handle your worst business nightmares and avoid future disasters! Most
importantly, this eBook helps you feel confident in and positive about
your venture’s future, with quick, practical solutions to any curve ball
thrown your way.

OFFER:

Present this ad to TRAVEL LIFE, when you book your next adventure with us, and recieve a $100 Travel Voucher
which will be applied to your booking. The voucher has no cash value and only one voucher per trip and customer.
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Whether you’re in the early planning phases or you’re scaling a mature
product, it pays to plan ahead. These reads are bursting with practical steps to
solidify your business today and create strategies for the internal and external
forces yet to come. The secrets to emerging stronger and more efficient from
unexpected challenges are right here, so start planning for success!
The McGraw-Hill 36-Hour
Course:
Organizational Development

Successful Business Process
Management:
What You Need to Know to Get Results

by Stephen Balzac

by K. Berman

Change comes fast, and the most successful
organizations are prepared to handle it: they
act, not react. How are they able to do this?
With a solid grounding in organizational
development. Take a crash course in one of
today’s most important business skills, and use these skills to envision
and drive the change your organization needs. Each chapter includes
quizzes so that you can practice as you read. Available as an eBook, you
can download this skill-building guide and learn on the go.

Process management can lead to significant
improvements and long-term success. It acts
as a framework to streamline activities and
create smooth workflows for everyone in an
organization. But reviewing and improving
your existing procedures is challenging: having too few leads to
inefficiencies, while too many stifles creativity. So, how can you achieve
the ideal balance? From initial assessment and design processes to
rolling out changes and ensuring outcomes, this how-to guide takes a
succinct, accessible approach to optimizing your business operations.

To download eBooks from the Markham Public Library,
download the OverDrive app, then go to www.markham.
bibliocommons.com, select “eBooks,” and click “Overdrive.”

Amanda Kelly is the Business Community Librarian at
the Markham Public Library. You can email her at
akelly@markham.library.on.ca., or see the library’s
website, www.markhampubliclibrary.ca.
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Is Cloud the Right Choice
for Your Business?
How Are Businesses Using the Cloud?
Cloud services come in many forms. Although they originated to
solve storage challenges, they now offer businesses a host of options,
such as cloud-based email, servers, applications, and desktops. They
also provide encryption, virus protection, data security, effortless
synchronization with all devices, and are hosted with companies that
have feature-rich platforms with redundancy centres.

Should Your Business Leverage the Benefits of Cloud?
The term “cloud” has gained significant traction with businesses
because of the numerous services that companies can utilize, including
storage, redundancy, business applications, and much more. And with
cloud, applications and important data can be accessed anywhere,
anytime, on just about any device. Data is kept current and ubiquitous.
The question is: Is cloud the right choice for you? The answer depends
on your needs, and like any technology solution, you should weigh the
pros and cons against your business requirements. Your IT service provider
should work with you to assess your needs and help you determine which
cloud-based solution is the right choice for your business.
As a general principal, IT services should be focused on building a
topflight infrastructure for your business that’s secure, easy to use, and

that provides high availability of your critical data and information
when you need it, wherever you may be. And if that means you
need the cloud, then your IT solution should be designed to take
your business there safely with either a public, private, or hybrid
cloud solution.
Alex Lachine is the owner of TeamLogic IT
(TeamLogicIT.com/MarkhamON). Alex can be reached
by email, alachine@teamlogicit.ca, or by phone, 888-245-7063.

Managed IT Services
Cloud Services
Project Consultation
IT Suppport Services

TeamLogic IT of Markham

888.245.7063

www.teamlogicit.com/markhamON
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7676 Woodbine Ave., Unit 10, Markham, ON, Canada L3R 2N2

905-940-2378

RCA:

An Over-Looked
Retirement
Solution for
Business Owners

S

uccessful business owners face a variety of issues – higher
taxes, retirement, succession, and the retention of key
employees – and therefore require proactive financial
planning, with solutions to match their unique situations.
One solution for owners to consider is a Retirement Compensation
Arrangement (RCA) under the Income Tax Act. This provision
allows a company to deduct the cost of supplementing an owner’s
pension up to the generally accepted guideline of 2% times years of
service (integrated with a base pension like an RRSP) with no salary
cap. Taxation to the owner is deferred until benefits commence in
retirement. Eligible contributions not made can be carried forward,
even post-retirement.
The establishment of an RCA must follow strict Canadian Revenue
Agency (CRA) guidelines. Since 1988, Retirement Compensation
Funding (RcF) has been providing CRA-compliant, full-service RCA
solutions to Canadian private and public companies.
Once contributions have been made to an RCA, they are creditor
protected. This is important to note for business owners, because
even though a holding company might offer protection against claims
against the underlying operating company, they do not offer protection
against shareholder actions.
An RCA has two accounts, the RCA Investment Account and the
Refundable Tax Account, which are integrated relative to both the
investment and the payment of benefits. To this end, RcF has designed
a funding platform for RCAs, referred to as PENSIONPlus, which
enhances funding and can provide guarantees relative to spousal
benefits and protection of principal.
Although a holding company provides many advantages, the tax
advantage for the payment of retirement benefits has been significantly
diminished. In addition, the requirement for the owner/spouse to own
100% of the shares in order to receive dividends reduces estate planning
flexibility. An RCA is the solution.
Owners also rely heavily on key employees and their management
team. Most employees in private corporations rely on their RRSP
or a company MPPP for their retirement. The problem with both is
that they are “money purchase pensions” with no ability to make
additional contributions to offset investment losses. A solution offered
by RcF for retaining key talent is their PENSIONPlus Target Benefit
Supplemental Pension Plan. This plan is customized relative to
vesting and company performance and does not have to be an extra
compensation expense.

Take Team Building
To The highesT level !

now in
sTouFFville !
- Zip line & aerial game Treks
- Team Building programs
- picnic FaciliTies

TreeTopTrekking.com

Alex Hardy is the President of Hardy Financial Inc. and an RcF associate.
He can be reached by email, alex@hardyfinancialinc.com, or by phone,
416.977.4804.
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MINKEN EMPLOYMENT LAWYERS
2015 Business Excellence Community Relations & Cultural
Enrichment Award Winner
By Alanna Brousseau

As

both a resident and business owner in Markham, supporting
and preserving culture in the community is of the utmost
importance to Ron Minken and his team at Minken
Employment Lawyers. A resident of Markham for nearly
40 years, Minken has spent the majority of his professional career
practicing there. His law boutique was established in 1990 and recently
took up residence in the historic McKinnon-Eakin House on Main Street
in Unionville.
The move, however, was a not a simple one. The house, which was
originally built in 1835, is the 17th oldest building in Ontario and the
2nd oldest in Unionville, and it required significant renovations before
Minken and his team could move in. As painstaking as this process
was, Minken credits this project as one of the major reasons his firm
received the Community Relations & Cultural Enrichment Award.
Following the restoration, Minken was invited to participate
in Doors Open Markham, an event that allows visitors to interact
with some of the city’s most historically rich sites. “We feel that this
connection to history is an important part of raising future generations
with appreciation for heritage and the people that built our community
for our life and enjoyment,” says Minken.
The company is also a long-time supporter of the arts community
in Markham. Minken regularly sponsors events at the Flato Markham
Theatre, as well as other festivals and events held throughout the city.

Armin Tejani, Weins Canada (left); Ron Minken, Minken Employment Lawyers
(right).

Minken says he is consistently impressed by the arts programming
in the community. “This definitely makes Markham a unique and
progressive place that recognizes the importance of arts and culture in
our lives. We are very happy to be part of it.”
Minken believes that these awards encourage businesses to get
involved in the community and make a difference. He says his company
will continue to support arts and culture in Markham and will be on
the lookout for new opportunities to contribute to the community in a
meaningful way. “It is a great pleasure to be rewarded for something
we love doing anyways.”

Professional Development IT PAYS TO KNOW

Mark your calendar for
payroll education!
Marty S., CPM - CPA Member, Ontario Region

With more than 200 federal
and provincial regulations
and changes each year,
staying payroll compliant is
one of the biggest
challenges employers face.

Stay Current Stay Compliant

Improve compliance and reduce the risk of audits and
penalties with help from Professional Development
seminars from Canadian Payroll Association (CPA).
CPA offers seminars for all levels from beginner to advanced. On
a variety of topics covering Learning Payroll, Taxable Benefits,
Employment Standards, Pensions and more. Check our calendar for
a seminar in your area.
Learn more at payroll.ca.
Call 416-487-3380 ext 118 or 1-800-387-4693 ext 118.

Become a CPA member and get preferred rates on seminars.
www.payroll.ca

22

The VOICE Spring 2016

TOSHIBA OF CANADA LTD.

2015 Business Excellence Donald Cousens Conservation
& Environmental Leadership Award Winner
By Alanna Brousseau

T

oshiba of Canada Limited’s dedication to environmentally
responsible business practices is not a recent development. The
company has a long history of participating in and developing
programs that seek to repair and protect the environment.
Toshiba’s VP Marketing Communications, Sherry Lyons, says that
The Donald Cousens Award validates the company’s efforts thus far to
ensure its practices are environmentally ethical and responsible.
According to Lyons, one of Toshiba’s biggest environmental
achievements was becoming ISO 14001 certified. The ISO standards
are a set of guidelines and tools that help businesses manage their
environmental practices. Since its certification, Toshiba’s focus has
been on reducing waste and energy consumption in order to “create
sustainable societies that will allow people to live healthier, happier,
and more prosperous lives.”
Lyons thinks that environmental responsibility is an ongoing effort
that requires education and encouragement. Toshiba has deemed April
“Earth Month” for all of their branches, and it dedicates this time to
educating employees about environmental best practices. “It’s simple
things like ensuring individuals put garbage and recycling into the
correct bin in the various kitchens,” says Lyons.
On Earth Day, the company participates in Pitch-In Canada’s
Operation Clean Sweep, a program that encourages people to help
clean up litter in their surrounding neighbourhoods. Toshiba also takes

(From left) Mayor Frank Scarpitti; Sherry Lyons, VP Marketing Communications,
Toshiba of Canada Ltd.; Donald Cousens.

advantage of Smart Commute, a local carpool program operated by
Metrolinx. By walking, cycling, taking transit, or carpooling to work,
Toshiba employees can help the environment while also saving money.
Lyons believes that all businesses, big or small, have an ethical
responsibility to ensure their practices are as environmentally sound
as possible. Although it can be challenging to come up with new ways
to help the environment, it is essential that businesses keep abreast of
potential opportunities to give back.
Toshiba plans to spend the coming months developing new
environmental initiatives while maintaining and improving those, such
as “Earth Month,” that it has already established.

Business advisors with over 20 years of
experience servicing various industries
and providing personal services in:
Accounting & Auditing • Business Plans
& Start-Ups • Estate & Financial Planning
Taxation – Personal & Corporate

Jack Eigenmacht

STARTING OUT IS EASIER WHEN
YOU HAVE THE RIGHT PARTNER.

B.Comm, CPA, CA, LPA, CFP

905.305.9722 x 228
E: jack@eigenmachtcrackower.com

www.eigenmachtcrackower.com
345 Renfrew Drive • Suite 202
Markham, Ontario L3R 9S9

Where to begin? A question every entrepreneur asks. You
have the vision, the drive and technical knowhow. But do you
have all that's needed to really get off the ground? We can
help with a full range of highly professional accounting, tax and
consulting services. We've learned firsthand that with the right
partner, there's no telling how far your business can grow.
To set up a consultation, contact Spence Walker, Partner at
Kreston GTA Chartered Professional Accountants.
krestongta.com | 905.474.5593 ext. 111 | 8953 Woodbine Avenue, Markham, Ontario
A member of Kreston International | A global network of independent accounting firms
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MBT SALUTES SMALL
Voted #1 Computer
Repair in Markham.
• Computer Setup/Repairs
• Network Setup/Repairs
• Managed AntiVirus
• Preventive Maintenance
• Managed online backups

www.twinbytes.ca • 905-471-5904

CREATIVE

DESIGN

PRINTING

BINDERY

FINISHING

905-305-7800

Hugo Pacific Commercial Centre
3601 Hwy 7 E. HSBC Tower, 10th Floor,
Suite 1005, Markham L3R 0M3

Get more life
from your money

Marylou Heenan, CCS™
Financial Advisor
Assante Capital Management Ltd.
1 Yorkdale Road, Suite #310
Toronto, ON M6A 3A1
416-939-2000
mheenan@assante.com
www.marylouheenan.com

11 Allstate Parkway, Suite 206
Markham, Ontario L3R 9T8
Tel: 905.415.8800 Fax: 905.415.8875
Tol Free: 1.888.415.8802
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BUSINESS
Your ad here reaches over
6,000 Markham businesses
and 5,000+ consumers.
Call Chris Rogers
289-844-3019

Frustrated
with the lack
of return on
your marketing
initiatives?

Tired of
paying the
high cost
of group
insurance?
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Bringing Innovative Exhibits
& Graphic Solutions to Life
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Trade Show & Portable Exhibits • Fabric Displays
POP UP Displays Banner Stands • Signs • Digital Printing


Hate making
cold calls?

Worried
that business
expenses are
exceeding your
budget?

If any of this resonates with you, call the Markham Board of Trade.

We’re here to help your business succeed.
GROW YOUR BUSINESS • SAVE MONEY • NETWORK WITH PROSPECTS

Call Mary Ann

905-474-0730 ext 3017
www.markhamboard.com
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WELCOME TO OUR NEWEST MEMBERS
SEE THE ENTIRE LIST AT MARKHAMBOARD.COM
416Pages.ca
416Pages.ca

GG Noble Tutoring
ggnobletutoring.com

Memory & Company –
Memory Health Club
memoryandcompany.com

ABM Onsite Services
Canada
abm.com

Growth Alchemy
Group, Inc.
growthalchemy.com

Accent Building
Sciences Inc.
absi.ca

Hogg, Shain & Scheck
hss-ca.com

Michael Cohen, Barrister
& Solicitor
bllawyers.ca
Microsoft Canada
microsoft.ca

Auto-Motion Shade Inc.
automotionshade.com

Humber Valley
Landscaping Inc.
hvlandscaping.com

Canada Robotix
canadarobotix.com

Ladhani & Sonenberg
ladhanilaw.com

Ceridian
ceridian.ca

LocalParent
localparent.ca

Digital Business Systems
dbsxrx.com

Locksmith Toronto Ontario
locksmithtorontoontario.com

DJS Enterprises
djsent.com
Dlish

Markham Convention
Centre
markhamconvention
centre.com

E2 Networks Inc.
e2networks.ca

Matrix Integrated
Solutions Ltd.

Ravenshoe Group
ravenshoegroup.com

ECCO Shoes Canada Inc.
ca.shop.ecco.com

Meadowbrook Golf Club
meadowbrookgolf.net

Remax All Stars Realty Inc.
remaxallstars.ca

Fountain of Youth Qi
fountainofyouthqi.com

Medes International
Trading Co.

Richmond Hill
Optometric Clinic
eyesofrichmondhill.com

Get Fit With Dave
getfitwithdave.ca

Neadif & Associates
neadif.ca
North York Printing
& Graphics Inc.
northyorkprinting.com
North44 Property
Management
north44pm.com
Optima Telecom Inc.
OptimaTele.com
Prepshop
prepshop.ca

Sparkle Light
sparklelight.ca
Sylvia Cosmetic
Enterprise Inc.
eco-o.com
TD Bank
mms.tdcanadatrust.com/
jalanshan.
manickavasagar/
The Village Hive
thevillagehive.ca
Toronto Zoo
torontozoo.com
Treetop Trekking
Bruce’s Mill Inc.
treetoptrekking.com/en/
stouffville/
VEXOS
vexos.com
W.T.S. Insurance &
Financial Services Inc.
xod Media, a division
of 2017548 Ontario Inc.
xodmedia.com
Zenith Private Wealth
Counsel – HollisWealth
zpwc.ca

THANK YOU TO OUR GENEROUS SPONSORS
Premier:

Corporate:

Title Sponsor:

After-Hours Networking Series:

Women’s Networking Sponsor:
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MBT GROUP HOME & AUTO
INSURANCE PROGRAM

Rai
Grant
Insurance Brokers
BETTER COVERAGE, BETTER PRICE TM

HOME INSURANCE
Coverage for wherever you call home.
- Detached, Semi-detached
and Townhomes
- Condominiums
- Seasonal Dwellings
- Rented Dwellings
- Watercraft
- Content insurance for renters

As a member of the Markham Board of Trade
you are eligible to take advantage of special
insurance rates for your vehicles and property.
You may also qualify for further discounts applied in addition to your group rate.

Markham Board of Trade members can also save
on their business insurance needs
regardless of the size or industry.

AUTO INSURANCE

COMMERCIAL INSURANCE

We’re on the road with you.
- Automobiles
- Motorcycles
- Campers, Trailers, Motor Homes
- Snowmobiles
- All-Terrain Vehicles
- Antique Vehicles

We specialize in:
- Commercial
- General Liability
- Errors and Omissions
- Directors and Officer’s General
Liability

905-475-5800 or toll free at 1-800-561-6195
groupservice@raigrantinsurance.com
raigrantinsurance.com

YOUR
HUNDREDS OF RETAIL BUSINESS AND SERVICE LISTINGS
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BUILDING ROBOTS

BUYER’S
GUIDE

CHANGING FUTURES
Preparing today’s students for the jobs of tomorrow
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BUY WITH CONFIDENCE FROM A TRUSTED SOURCE
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What’s Hot in
Employment Law pg 10
IN THIS ISSUE:

Is LinkedIn the
Platform for You? pg 13
Made in Markham: Your
Family-Friendly Auto Shop pg 16
Culinary Trends: In Search
of the Exotic pg 21
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h

The VOICE – 4 issues
per year, circ. 50,000

The only publications of
their kind in Markham

Buyer’s Guide
– annual, circ. 18,000

Available in 40+ consumer
and business locations

Contact: Chris Rogers

info@markhamboard.com

markhamboard.com

905-474-0730 ext. 3019

